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1. Initialize incumbent price to the initial 
price. (Step 604) 

* 

2. Generate the approximate group price 
constraints corresponding to the incumbent 
price vector. (Step 606) 

3. Solve problem P3 for optimal price. 
(Step 608) 




Reset the group price bounds so that the optimal price vector to P3 is 
feasible for P2. (Step 628) 

I 

Compute the group sales in P3 corresponding to the optimal price vector 
for P2. (Step 632) 

The optimal price vector and the group sales together constitute the 
feasible starting solution to P3. (Step 636) 
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